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hy people purchase the products they do or why they attach

importance to some items over others have been questions that
businesses have long sought to answer. Psychological research on product
positioning and branding, persuasion, consumer behavior, and public
opinion has applications in marketing, advertising, sales, public relations,
and product development. PsycINFO, the premier bibliographic database
from the American Psychological Association, is a rich source of
information on consumer psychology. With more than 2 million records
from scholarly psychological sources that date to the 1800s, PsycINFO can
serve as the focal point for your marketing research.
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