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Introduction

Why people purchase the products they do or why they attach
importance to some items over others have been questions that

businesses have long sought to answer. Psychological research on product
positioning and branding, persuasion, consumer behavior, and public
opinion has applications in marketing, advertising, sales, public relations,
and product development. PsycINFO, the premier bibliographic database
from the American Psychological Association, is a rich source of
information on consumer psychology. With more than 2 million records
from scholarly psychological sources that date to the 1800s, PsycINFO can
serve as the focal point for your marketing research. 
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Business
• Business Management

• Costs and Costs Analysis

• Economics

• Entrepreneurship 

• Globalization

• Marketing

• Professional Networking

• Professional Organizations

• Quality Control

• Supply and Demand

Consumer Attitudes and
Behavior
• Aesthetic Preferences

• Attitude Measures

• Behavioral Economics

• Brand Preferences

• Choice Behavior

• Conservatism

• Curiosity

• Diets

• Exercise

• Femininity

• Food Preferences

• Health Attitudes

• Health Behavior

• Hygiene

• Life Satisfaction

• Lifestyle

• Lifestyle Changes

• Openmindedness

• Personal Values

• Preference Measures

• Public Opinion

• Self Determination

• Self Esteem

• Weight Control

• Well Being

Consumer Research
• Advertising

• Brand Names

• Consumer Satisfaction

• Fraud

• Health Knowledge

• Interest Inventories

• Mail Surveys

• Marketing

• Mass Media Telephone Preference
Measures

• Surveys

• Television Advertising

Product Design
• Advertising

• Computer Assisted Design

• Consumer Protection

• Consumer Surveys

• Marketing

• Public Relations

• Quality Control

• Retailing

• Social Approval

• Social Influences

• Social Perception

• Warning Label
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